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 The Design Grid 1
A Design Grid is an invisible grid on your art board where you 
base your design.

Why Are Design Grids So Important?
There are several reason:

Final design will be aesthetically pleasing.
Changes will be easier.
Your content will be organized.
Your ads will be more effective.
Your audience will thank you.

Always Start Your Design By Implementing a Design 
Grid! No ifs ands or buts.

How to Create a Design Grid
If you are using Adobe Illustrator, drag your guides out from the 
ruler and place them on the artboard. Then lock your guides by 
going to  View / Guides / Lock. Then design away! When you get 
more accustomed to designing, eventually you will not even use 
a grid, just your eye and will only use a guide to line something 
up.
 
Design Grid ~ Print vs Web
It is much easier applying the Design Grid on print than on web 
because you have more control. Mainly this is due to type. On 
the web, text is not easily manipulated and controlled and you 
cannot kern or track unless you do it in CSS. Also different 
browsers and different versions that support one thing and not 
the other just makes it all into a big gigantic headache. So my 
rule of thumb when doing text copy on the web (without trying to 
rip out my hair) is to ensure that I have good web fonts, good 
paragraph spacing, and good images. Honestly, nobody will 
care if your letter A is too close to the V. Well, only other 
designers will. The rest of the users will only want information.

But do try to apply the same concepts and principals onto a 
website and don’t forget you need to also think of how it will 
affect the responsive layouts as well.

Final Thoughts
At the end of the day, using a Design Grid is the first part of 
creating a design. You will also need to choose amazing 
images, fonts, use correct principals of typography and write 
compelling content to produce an overall stellar design.

Lorem Zombies
One morning, when Gregor Samsa woke 
from troubled dreams, he found himself 
transformed in his bed into a horrible vermin. 
He lay on his armour-like back, and if he lifted 
his head a little he could see his brown belly, 
slightly domed and divided by arches into stiff 
sections.

The bedding was hardly able to cover it and 
seemed ready to slide off any moment. His 
many legs, pitifully thin compared with the 
size of the rest of him, waved about helplessly 
as he looked. "What's happened to me? " he 
thought. It wasn't a dream. His room, a proper 
human.

One morning, when Gregor 
Samsa woke from troubled 
dreams, he found himself 
transformed in his bed into a 
horrible vermin. He lay on his 
armour-like back, and if he lifted 
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brown belly, slightly domed and 
divided by arches into stiff 
sections.

A Big Fat Nope.

One morning, when Gregor Samsa woke 
from troubled dreams, he found himself 
transformed in his bed into a horrible vermin.
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Using a Design Grid

Final Design
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 The Psychology of Color 2
We know that Red is Love, Purple is Royalty, Blue is Calming and 
Green is Health and Vitality. There is a wide array of emotional 
responses when we think of a color. But do we associate color simply 
because we were brought up in a society that dictated to us what 
color was to make us feel? 

Color can mean alot of things to different people based on family 
traditions, customs, religion, where we live and what we do. In 
Western society, Red means love, energy, passion, and danger. In 
Asian culture, it means prosperity and happiness. Green can mean 
many things as well. To a farmer, it may mean produce. To a Yogi, it 
may mean health. To a Stock Broker on Wall Street, it may mean 
money.

How do Colors Affect your Marketing and Branding?
Companies who pay tens of thousands of dollars for logos devote alot 
of research into the color development. Do you want to evoke the 
feeling of trustworthiness? Or luxury? Do you want your customers to 
feel healthy? Colors influence people’s decisions on purchasing. 
Notice that the green logos below are all eating establishments that 
want to tell you that they represent healthy choices (side note: I’m 
guessing that McDonalds is in the Yellow category because they are 
all about high energy and marketing to kids). Notice all the blue logos 
are trusted brands in the computer and technology industry and all 
black logos all scream luxury and authority.

Colors from Nature invoke a feeling of:

Blood // Energy
Sun // Warmth
Earth, Grass // Health, Freshness
Sea and Sky // Clean, Calm
Snow // Purity
Burnt Ashes // Death

Colors in marketing invoke a feeling of:

urgency, take action, hot, sales, power
cheerful, happy, friendly
health, fresh, vitality, organic, nature
calming, authority, power, success, trust
spiritual, creative, eclectic
clean, fresh, sterilize, pure
luxury, moody, mysterious, formal, elegance

Color plays a huge role in marketing 
and branding. When you start your 
next project, consider how color can 
help you effectively get your 
message across to your customers 
and clients. Certain colors evoke 
different emotions to different 
audiences so keep in mind who your 
target market is.

IN DEPTH ARTICLE // thisdesigngirl.com/psychology-of-color thisdesigngirl.com // 3



3
I speak many times that a good design will consist of several things. 
Good typography, use of images, relevant content, color theory etc. 
But we must not forget the glue that holds it all together. Space.

You may have heard it before. White Space. Negative Space. Both are 
the same thing. It is essentially the space that is NOT used in a design. 
Basically it's “The Nothing". It does not have to be white. It could be 
any color. So for the sake of simplicity, let's call it negative space.

Why is negative space so important?
Negative space gives the design “breathing room”. It gives clarity and 
focus to the design. The use of negative space is equally just as 
important as the space that is used where the design elements are.

Cheap vs Luxury
You will notice that direct mail marketing ads and beginner designers 
will try to use up as much real estate because they feel they need to 
get the most bang for their buck. But they are wrong. Take a look at 2 
ads below and tell me which one looks bargain basement and which 
one you would probably pay $120 for a haircut. You do not need to fill 
up every nook and cranny to have an effective message.

IN DEPTH ARTICLE // thisdesigngirl.com/design-101-negative-space

BOLD IS BETTER
One morning, when Gregor Samsa woke from 
troubled dreams, he found himself transformed in his 
bed into a horrible vermin. He lay on his armour-like 
back, and if he lifted his head a little he could see his 
brown belly, slightly domed and divided by arches 
into stiff sections.

The bedding was hardly able to cover it and seemed 
ready to slide off any moment. His many legs, pitifully 
thin compared with the size of the rest of him, waved 
about helplessly as he looked. "What's happened to 
me? " he thought. It wasn't a dream.

His room, a proper human 
room although a little too 
small, lay peacefully 
between its four familiar 
walls. 

A collection of textile 
samples lay spread out on 
the table - Samsa was a 
travelling salesman - and 
above it there hung a picture 
that he had recently cut out 
of an illustrated magazine 
and housed in a nice, gilded 
frame.

Gregor then turned to look 
out the window at the dull 
weather. Drops of rain could 
be heard hitting the pane, 
which made him feel quite 
sad. "How about if I sleep a 
little bit longer and forget all 
this nonsense", he thought, 
but that was something he 
was unable to do because 
he was used to sleeping on 
his right, and in his present 
state couldn't get into that 
position. However hard he 
threw himself onto his right, 
he always rolled back to 
where he was.

MICRO WHITE SPACE

MACRO WHITE SPACE

Above is the infamous image Face or 
Vase? If you see a white vase, then 
the negative space is the black or 
pink area surrounding it.

If you see 2 face profiles, then the 
negative space is the white space in 
between the 2 faces.

Negative Space in Web Design

 Negative Space
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 Designing an Effective Ad 4
What truly makes a great design? An effective design or ad is not just 
all about looks. There are 3 main components when designing 
anything whether it be a simple web banner, a lead sales page, a 
corporate brochure, or even something as simple as a business 
card.

Message
Define crystal clear what message you are trying to convey. Do not 
leave anything up for assumption. Why? Because people don’t have 
time to waste and by 8 seconds, they would already have moved on. 
Is this sad? Yes. But that is the society we live in today. And my 
attention span is worse. If you don’t have me at 3 seconds, then I’m 
out.

Define your target audience / demographic
Are they moms with babies on their hips, running around doing 
groceries daily, gymnastics and hockey? Then you will probably 
have less than 3 seconds unless they have a vested interest in your 
service or product. Are they retirees looking for a new adult only 
condo development? Then you probably have an advantage with 
this, because they are older and have greater attention spans. 
Consider who your audience is and how they will respond to your 
message.

Does your message come across quickly and effectively?
Does your audience need to figure out what you are trying to say? If 
you are designing a web banner, you have very limited real estate, so 
make sure every pixel counts! If you are designing luxury spa price 
sheet insert, include ONLY the relevant information and avoid 
cramming in unnecessary information. Remember, LESS is MORE!

Delivery
Are you trying to be serious, laid back, fun, witty, or gimmicky with 
your ad? I would test run your ad campaign by friends, family and 
even several strangers (for example, Facebook groups). Even 
though you may think it’s funny, others may find it offensive or cliche. 
This COULD be a good thing though! It gets people talking! But 
could end up with some negative press for you. This is definitely a 
more riskier route.

Aesthetics
Got your message? Got your delivery? Now, tie it all together. How do 
you bring your message to life? This is where you apply The Design 
Grid, The Psychology of Color, and The Use of Space. More design 
elements such as correct typography and amazing images round up 
the whole plan.
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This ad has 3 target groups
Parents who don’t believe in co-sleeping.
Parents who do believe in co-sleeping.
Future parents to be.

This ad is only effective for
Parent’s who don’t believe in co-sleeping, 
because it is validating that their parenting 
method is good.

Parent’s to be, who will now live with fear that 
their baby will stab them in their sleep if they 
co-sleep with them.

Purpose
The purpose of an advertisement is to 
convince their target audience that what they 
are selling (service, product, message) is the 
best thing ever. Their target audience were 
the parents who DO BELIEVE in co-sleeping, 
which they have now offended. This ad just 
accused them that co-sleeping with their 
babies is equivalent to sleeping with a knife 
(or, the baby is going to pick up that meat 
cleaver and stab them in their sleep = which 
is it? message not clear).

This ad was completely counterproductive 
and just alienated their target audience.

Clear Message? Yes.
Delivery? Well, that’s up for debate.
Aesthetics? Meh.
Effective? Yes. To their target? No.
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I teach you Design. Learn how to get your
WordPress website up and running without
having to pay thousands to a web designer.

 


